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Imagine Creative Design partners, from left to right, David Coleman, Penny Coleman and Kevin Fye, pose for a phote in the firm's offices in the Prairie Bullding on North

William Street in downtown South Bend.

By JOLENE BILINSKI

Tribune Correspondent

They even look like a team this Friday
afternoon, right down to their light blue
shirts and khakis.

No company uniform, but the pieture
might be an indication of just how con
nected David Coleman and Kevin Fye
can be as partners in Imagine Creative
'LJI':~i!._f1:, along with Penny Coleman,

Yavid's wife. Penny heads up accounting

ind markeling duties for the firm.

The company, which provides graphic
design for print, video and the Web, 1s lo-
cated in the newly-renovated, fashion-
ably-decorated Prairie Building in down
town South Bend (115 NoWilliam SL).
The building itself is a team of sorts, fea-
turing five other creative businesses.

David Coleman, 43, and Fye, 44
worked together at Golden Dome Pro-
ductions in South Bend, prior to 2001
and the seed for a partnership was plant-
ed then by Coleman, who told Fye, *We
should go into business together”

He was only half joking at the time.

They eventually teamed up o “craft vi
sual solutions for companies™ al a very
turbulent economic time - about the time
of the 9/11 tragedy in 2001.

“It was the worst economy with every-
thing going on with 9/11, and we came
through that and have done well ... we
fec] fortunate ... our future is good,” said
Fve,

The goal for Fye and Coleman is to de-
velop a visual |.|.1:..r.l for any company —
io get consumers and companies to be
noticed and remembered,

“When we first started | saw a visual
identity gap,” noted Coleman. *We want
to give a visual face to the identity.”

That philosophy comes through in the
marketing of their own company.

“Gr lesign is an essential part of
'-.'n'lr ||.,[ that captures the public’s
a he ¢||'1]1i.|t,";| brochure
1 ustomers,

'T']!. t touch is de In ered in their own
Web site at www.imagine-creative, com.
Coleman and Fye are the creative

brains to the business

Together they have more than 33 years
of design experience.

Coleman, who has a B.A. in Graphic
Design from Michigan State and attend-
ed the College of Business Administration
at the University of Notre Dame, has
specialized in graphic design, illustration
and animation.

Fye earned his undergraduate degree
Emn:. Indiana University and has an M.A.

1 Art History from Notre Dame. His ex-
[H'J"r' ICE TANGES from logo to sel rlL‘-lL,I:
He also has worked as an elementary
teacher and college instruclor with e ;H
rience in professional theater and televi-
sion production.

Coleman and Fye consider the small
size one of the unique aspects to their
business,

“We sit down one-on-one with our cus-
Itm‘lr-h."i.nivrnu n-tn:'l “We don't have
a layer inies have ... We
aren'ta s ) fe ... There'’s no

waltered rI*m:- service Hun e design com-
panies have niches, That's not us. We can

handle the appropriate design that
matches the identity.”

There's another aspecl to their busi-
ness thal will always separate them from
others.

“If you are creative, [ think you will be

1| said Fye.
“There are things that Jarger ad agen
cies do that we don't,” Fye ;uitfnr:l. “We
are more |Ir sign than an ad ‘m 1y, but
we can be a resource Lo the ad ag !

Among rEH er creative enterprises in
the Prairie Building cor I1|]|' % include
Adimage (m rketing and |rlu1'r-\|rlu
Big ldea Company (broadeast and corpo-
rate media consullants);Foree 5 Media
(design and development lor
Web/CD/DVD, video production and liv
presentation); Grass Roots Media ':]"!I.Ll-a
cast and non-broadeast video production
for businesses and organizations); and
Phase Two Architects (architectural
design}

Imagine Creative Design can be
reached by ealling 233-9903 or on the
Web at www.imagine-creative.com.




